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PAVE Announces Winners in the   

2011-12 PAVE the Way 3D Design Challenge  
Competition sponsored and presented by B+N Industries 

 
Hollywood, Fla. (March 5, 2012)—An Atlanta student captured top honors in the Planning and Visual 
Education Partnership’s 2011-12 PAVE the Way 3D Design Challenge, sponsored by B+N Industries. This 
competition, now in its third year, offered students a chance to see their designs come to life, gain exposure at a 
major industry trade show, and win cash awards. Matching the increasingly international nature of retail design, 
this year’s record-breaking 190 entries came from 10 countries. Winners were announced Feb. 29 during the 
A.R.E. Design Awards program. 
 
The winners are: 
First Place, $5000— Aurielle Jones, Savannah College of Art and Design, Atlanta, GA 
Second Place, $2500— Elyse Falato, Fashion Institute of Technology, New York 
Third Place, $1500—Michael C. Lewandowski, Art Institute of Fort Lauderdale, Fort Lauderdale, FL 
Honorable Mention, $500—Maggie Benson, Miami University, Oxford, Ohio 
Honorable Mention, $500—Alexia Butts, Savannah College of Art and Design, Atlanta, GA 
Honorable Mention, $500—Kelvin Harly and Ayako Otani, California State University at Long Beach, Long 
Beach, CA 
Honorable Mention, $500—Anastasia Ivanova, Kymenlaakso University of Applied Sciences, Kouvola, Finland 
Honorable Mention, $500—Sangin Kwon, Sangmyung University, Cheonan, and Minwook Gwon, Seoul 
National University of Science and Technology, Seoul, South Korea 
Honorable Mention, $500—Nikola Matovicova, University of Texas at Arlington, Arlington, TX 
Honorable Mention, $500—Alan Oakes, Miami University, Oxford, OH 
Honorable Mention, $500—Stewart Macintosh Wegman, Savannah College of Art and Design, Atlanta, GA 
Honorable Mention, $500—Justin T. Willard, Miami University, Oxford, OH 
 
The finalists created design solutions that pushed the creative envelope, noted Brad Somberg, president of B+N 
Industries. “We provided a size template, and our concern was that the entries could all have a similar feel to 
them. We could not have been proven more wrong,” he said. “The students showed such diversity in their 
interpretations that B+N Industries, as a design-driven company, had to take a step back and just enjoy. The 
students challenged our capabilities, given the diversity of materials and manufacturing processes needed to 
execute the designs, but now looking at the finished prototypes, I can say, they nailed it and we executed it. The 
students again worked closely with our designers, who mentored them through the process and helped them 
realize hard decisions that had to be made.  We are proud of the result, both in how we were able to mentor the 
next generation and in how we executed their designs for our community to see.” 
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The challenge was to design a functional makeover station and include a 3D rendering of the design for judging. 
As sponsor and presenter, Burlingame, Calif.-based B+N Industries worked with the students with the top 12 
designs to produce prototypes of their designs, which were displayed Feb. 28-March 2 at GlobalShop 2012, 
where industry professionals got a firsthand look at the work of tomorrow’s talent.  
 
Judging the competition were: Jason Friend, Designer, B+N Industries, Burlingame, Calif.; Kelvin Lee, 
Industrial Designer, B+N Industries, Burlingame, Calif.; Kevin McPhee, Creative Director, B+N Industries, 
Burlingame, Calif.; Alison Embrey Medina, Executive Editor, DDI Magazine, Atlanta, Ga.; Deborah Probst, 
Senior Director, Store Design & Construction, Bare Escentuals, San Francisco, Calif.; Brad Somberg, President, 
B+N Industries, Burlingame, Calif.; and Shawn Thrapp, Event Production and Director of Visual 
Merchandising, Nordstrom, San Francisco, Calif. 
 
Visit www.paveinfo.org for details on the competition. 
 
About PAVE 
Founded in 1992, The Planning and Visual Education Partnership’s (PAVE) objective is to encourage students to study in the field of 
retail design and planning and visual merchandising through its annual design competitions. Additionally, PAVE seeks to encourage 
retail management, store planners, visual merchandisers, architects, and manufacturers to interact with and support design students. 
This is accomplished through projects, seminars, workshops, and the annual fundraising Gala with proceeds dedicated to educational 
programs and projects benefiting students. PAVE is a 501(c)(3) educational foundation administered by A.R.E. For more information 
about PAVE, please visit www.paveinfo.org. 
 

About B+N Industries 
B+N Industries is an innovative designer and manufacturer of products and systems for the retail, architectural, and consumer 
industries. We continually develop Fresh, Fun, and Functional approaches to solutions that enhance environments. With the launch of 
Iconic™Carved Relief Panels, B+N has secured a new way of providing new technologies and design options for the contract, retail, 
and hospitality industry. From the ever-popular Puck™ hardware System, to the tension Cable™ System, the Sorbetti™ Freestanding 
Pole System, and the new Graphic Cubes and Quadri™ Frame Systems for display, B+N offers variety and creativity to all 
merchandising, display, shelving, and contract needs. With over 80,000 square feet of manufacturing locally with the latest CNC 
Technology, our ability to source manufacturing throughout the world, and over 90,0000 sq. ft. of warehousing, B+N can 
accommodate virtually any size of project roll-out and distribution. B+N is continually working to provide new solutions to the ever-
changing interiors markets, and is constantly bringing a fresh outlook to our industry. For more information about B+N Industries, 
please visit www.bnind.com. 

About GlobalShop  
GlobalShop is the largest annual trade show of its kind, attracting leaders in the retail design industry from all over the world. 
Retailers, store designers, visual merchandisers, and brand managers attend GlobalShop each year to find inspiration and the latest 
trends in retail design, in-store marketing, and technology. For more information about GlobalShop, please visit www.globalshop.org. 

 


